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LIVING THE DIFFERENCE

As innovative as it is stylish, CHARRIOL continues to deliver artful luxury with exquis

BELOW.
From the Saint-
Tropez collection

OUNDED BY PHILIPPE CHARRIOL
in 1983, Charriol celebrates 25
years as a leader in the world of
luxury jewellery. This jubilee year
marks aquarter century of inde-
pendent success and will see the
launch of extraordinary products

at an exhibition in Geneva with the appropriate

motto LArt de Vivre la Difference.

The Year of Geneva

Founded in Geneva, Charriol asserted itself

i y by opening a boutique - the
“embassy” of the Charriol brand - in 2005 in
the heart of the watchmaking district. This year,
on the occasion of its 25th anniversary, Charriol

ite des

left the confines of Basel World to celebrate
its hometown at the Hotel le Richemonds Jar
Brunswick from 5 to 10 April 2008.

The Year of Wat
Originally known as Philippe Charriol from 19
10 2000, Charriol was born as a watch brand.
“To honour ts early beginnings, the company
celebrates this special quarter-century annive:
sary with three limited-edition C25 models
MD52 c ries of 50 watc!
bearing the 25th anniversary logo features vars
ing hour, minute, second, date and pov

es

Saint-Tropez is a seductive watch with a fresh,
sensual charm reflecting the sunny and festive
town that inspired its creation. A sophisticated
piece of jewellery distinguished by a double
bracelet, the Saint-Tropez is composed of rows

of cables encircled by ri d with the C

displays. These watches are self- g witk
oscillating weight and have Charriol signature
plum-coloured engraving visible through the
sapphire crystal case back. The men’s models 2
asing with an ivory anniversary

power reserve, red hands, a black crocodile
leather strap with a double push-piece folding
clasp and Charriol distinctive tonneau-shaped
case with its recessed crown at 6 o'clock.

The Saint-Tropez watch has been appealing
to young women since the 1980s and Charriol i«
toasting its 25th anniversary by lending a whole
new dimension to this stellar model.

0go and teamed with a maritime-inspired chain
that can be adorned with various lucky charms.
The collection features round and rectangular
sariations, some models adorned with mother-
pearl or diamonds and some with a vibrant
display of colours.

“This rich palette of styles and colours now
welcomes the largest newcomer with 2008%
ntroduction of a 30 mm-diameter round Saint-
Tropez watch that differs from its predeces-
<ors by integrating small seconds and featuring
smooth lugs instead of the former gadrooned
ones. For its grand release, the bezel, bearing four
Roman numerals and hour markers, is ensconced
na white or black mother-of-pear frame and
dial. The latter comes in a satin-brushed black
version with a sunburst effect, or in white or pink
other-of-pearl. With your choice of all-steel or

two-tone pink gold and steel versions, the offer-
ing boasts 12 new Saint-Tropez variations herald-
ing a chic and modern new generation.

AJewellery Year

Always a trendsetter, the Charriol brand is the
embodiment of style. One of this year’s features
is an elegant Charriol-ised ring featuring a large
faceted stone encircled by the brand initial. The
letter C forms a cedilla or softly curving tail

ABOVE
From the Celtic
e Knot
collection
miDDLE
The elegant
Charriol-ised ring
in 18-carat white
goldsetwithan
amethystand 130
sapphires

by the brand.si le motif.
This Charriol creation in white gold comes in
four variations with colourful stones so jewellery

connoisseurs can choose their own combinations.

Charriol’s exquisite 18-carat white gold ring s set
with an amethyst and 130 sapphires.
Accentuating this collection is the Celtic Love
Knot that weaves timeless knots in a necklace,
bracelet, ring and earring set crafted in rows
of steel cable intertwined in endless knots and
braids to symbolise never-ending love.
‘With these new additions, UArt de Vivre la
Difference sets the tone for a marvellous future
of luxury and quality.

edition Cas
modefsinthe
MDs2 collection





